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Role of a FixOurFood Commission Affiliate 

Purpose 

This document clarifies the definition, role, and expectations of an Affiliate Organisation 
to the FixOurFood Commission. Affiliation is designed to foster a wide network of 
supporting organisations that share the Commission's goal of transforming the Yorkshire 
food system for the benefit of healthy people, thriving businesses, and a flourishing 
planet. 

Definition of an Affiliate Organisation 

An Affiliate Organisation is a partner, stakeholder, or group (e.g., business, charity, NGO, 
local authority, educational institution) that is actively involved in, or supports, activities 
aligned with the Commission’s core mission and its focus areas: 

●​ Environmentally Beneficial Agriculture 
●​ Nutritious Food for Young People 
●​ Local Food Procurement 

Affiliates are distinct from core Commissioners (who provide direct strategic leadership) 
and Academic Advisors (who provide research expertise). Affiliates primarily offer broad 
support, connectivity, and reach across diverse sectors. 

Key Contributions of an Affiliate 

By becoming an Affiliate Organisation, the entity agrees to support the Commission's 
work through one or more of the following contributions: 

Contribution Area Description of Activity 

Connectivity & Reach Sharing information and acting as a conduit to map activity, 
insights, and networks within their specific sector or 
community across the Yorkshire region. 

Credibility & Influence Publicly endorsing the work and mission of the Commission to 
enhance its profile and strengthen its influence with 
policymakers, industry, and the public. 
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Resource Sharing Sharing relevant non-confidential data, case studies, best 
practices, or expertise that can inform the Commission's work 
and task-and-finish groups. 

Participation Engaging with the Commission's activities, such as 
workshops, public consultations, or specific working groups, 
as appropriate and agreed upon. 

 

Benefits of Affiliation 

In recognition of their support, Affiliate Organisations receive the following benefits: 

●​ Recognition: Formal acknowledgement of their status as an Affiliate, including the 
right to use the FixOurFood Commission Affiliate logo on their relevant 
communication channels (subject to brand guidelines). 

●​ Insights: Affiliate organisations will be added to a mailing list sharing new outputs 
from the FixOurFood research programme as soon as they are available. 

●​ Networking: Opportunities to connect and collaborate with a diverse range of 
like-minded professionals, businesses, and researchers driving positive change in 
the food system. 

Affiliate Responsibilities and Expectations 

To maintain Affiliate status, an organisation is expected to: 

●​ Uphold Principles: Conduct their activities in a manner consistent with the values 
and mission of the FixOurFood Commission (e.g., promoting regenerative, 
equitable, and healthy food systems). 

●​ Communicate: Maintain an open line of communication with the Commission's 
project managers. 

●​ Duration: Affiliation is typically two years, subject to periodic review.  
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